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Etaipeia:

Metron Analysis (A.M. EZP 4 - Ap. '.E.MH 002305501000)

Avdbeon:
Tumog ‘Epeuvag:

Meploxn ‘Epeuvag

Mé£Bodog AstypatoAnyiag:

Xpovog Ale€aywyng:

MéyeBog Aciypatoc:

Xtabpioslg:

Mpoowmiko field/EAgyxot:

Mapatnpnosig:

Emonpavon:

Vodafone EANGOaOG
Zuvouaopog Computer Assisted Telephone & Web Interviews
MaveAAadkn

TnAs@wVIKN €peuva: ATAN Tuxaia OslydatoAnyia o€ apxeio TNAEPWVIKWY aplOPwY Tou £xel TapaxBei e Tuxaio
1pomo (RDD-Random Digit Dialing) pe tnv €€Ng avaloyia: otabepd tnAépwva 70% kat Kivntd thAépwva 30%.
Online épeuva: Tuxaia emAoyn pe Baon mocootwoelg amd online panel

10-18/04/2023
1.203 dtopa nAwiag 17 eTwv Kat avw, 603 tnAe@wvika kat 600 online

To Ociypa otabpicbnke €K TWV UCTEPWY WG TPOS TO QUAO Kal tnv nAKia, tnv ekmaideuon Kal Tnv TEPLOXA
KATolKiag

Ma TG TNAEPWVIKEG OUVEVTEUEEIG €pydotnKav 3 €mMOMTEG Kal 31 OUVEVTEUKTEG. To 23% TWV TNAEQPWVIKWY
ouvevteUEewy eAéxBnoav pe tn HEB0OO TNG cuvakpoaong Kal To 100% NAEKTPOVIKA.

2Toug Tivakeg mou akoAouBouv, o0mou ol BACELC ival HIKPOTEPES TwV 60 EpWTNOEVTWY, TA OTOIXEIA Eival TEAEIWG
EVOEIKTIKA.

AOYw oTpoyyuAoroinong eVOEXETAL KATTOLEG KATAVOHEG va pnv adpoilouv oto 100%

H METRON ANALYSIS givat péAog tng ESOMAR kat tou ZEAEA kat tnpei Toug
KWOIKEG deovToAoyiag Kal Sle§aywyng EPEUVWY Kal EMAYYEAUATIKAG mMpakTiKNg tnG ESOMAR kat tou ZEAEA.
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Neplexopeva

Elcaywyn

Anpoypagtko Mpo@iA Epwtwpevwy

|
Xpnon Internet

Apaotnplotnteg Kat AmelAeg otov Wnelako Koopo

H MNpootacia twv MpoowmiKwyv A£OOPEVWYV

JUvoyn ATmmOTEAECHATWY
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1. Eloaywyn
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Etcaywyn

To dwadiktuo €xel mMAfov Kataoteli Baolkn ocuvictwoda tng Kadnpepivng pag {wng. Edika ot vedtepeg yeviég, ol millennials kat n gen Z,
vevviouvtal kat {ouv péEoa otov Yn@lakd KOopo - €€0U Kal €xouv xapaktnplotei digital natives (ynglakoi ynyeveic). Moleg dpaotnplotTnTeg
avantUooOOUHE OPWG HECA OE AUTOV ToV KOOHO TNG teXvoAoyiag kat tou dtadiktuou; Motot Kivouvol pag ameldouy; Moéco acaAeic aiocbavopaote

000V aWopd Ta MPOooWTIKA pag 0edopeva; Kat mola epyalsia 6a ékavav ac@aiéctepn TNy ynelakn pag {wn;

‘Onwg oupBaivel mavia pe TG HEYAAEG TEXVOAOYIKEC TTPOOdOUG TNG avBpwmotntag, GimAa ot vEeg duvatotnteg pgavidovial Kat Katvoupleg
anelAég. To KUBEPVOEYKANUA, N NAEKTPOVIKN aATATh, N KAKOBOUAN xpnon tng texvoAoyiag, aAAd Kat n padlk GUAAOYN TIPOCWTTIKWY OEGOHEVWY
TWV TOAITWY EiTE aAMO KUBEPVNTIKOUC opyaviopoug €ite amo IOIWTIKEG eTAlpEieg, BEToUY Eavd, PE OLAPOPETIKOUC OPOUC, TO KAAGCIKO EPWTNHA

«gAeuBepia n acpdalela;»
H mapouca £peuva eKKLIVEL ATTO TA TAPATIAVW EPWTNHATA, TPOoeYYI{oviag TNV EPTELPIA KAl TIC AVTIANYELG TWV XPNOTWY ToU OLadIKTUOU aAAd Kat

TOU GUVOAIKOU TAnBucpou otnv EAAGda onpepa 6cov a@opd Tto TwWE XPNOLHOTOIOUHE TNV TEXVOAOYId, TOUG avTIAQuBavopEvVoug KIvoUuvoug aAAd

KAl TIG HOPYEG TTPOCTAGCIAG EVAVTL AUTWV.

METRONANALYSIS



2. Anpoypa@iko MNpowiA Epwtwpevwy
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Anpoypa@lko mpo@iA deiyparog

Meploxn

mB. EAAGOa
“ Nnoot

H AtruZﬁ
® K. EAAGOa

HEA/B mC1 wC2 ®D/E
1:A/B Avwtepn, C1 Méco-avwtepn,
C2 Meoo-katwtepn, D/E katwtepn

METRONANALYSIS

duAo

HAvOpec MIUVaikeg

® Generation Z (17-25
E Generation X (42-57
| Silent (77+ gtwv

TWV)

~

mE.E.* H £wpPYol “Micbwtol A.T.
BMwobwrol I.T. H Avepyol 1 NOIKOKUPEG
m uvta&louxol B dottntég mAourd/AA

*EAeUOepol emayyeApatieg

ennials (26-41 eTtwv)
4 Boomers (58-76 £Twv)

Ekmaidsuon

V-

®Baolki WMéon ®Avwtepn

MoAltikn autotomobETnon

B Aplotepol SREVEDOULOTEPOI H Kevtpwol
® Kevtpoode€loi | Ac€lol E Timota
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3. Xpnon Internet
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Xpnon Internet

TNV aPeTnpia g €peuvag TEOBNKE TO EPWTNHA EAV KAl TTOGO GUXVA XPNOolHoTIoloUpE To dtadikTuo.

‘Onwg mpokUTTEL, TEplocotepol amd 8 otoug 10 (83%) xpnowomolouv to Sladiktuo. E0IKOTEpa OpwWS, N XprAon Tou OladIKTUOU auEAVETAl OTIC
VEOTEPEC YEVIEG Twv digital natives (millennials, gen Z), aAAd kat otnv gen X, @tavovtag oto 100%. Aufdavetal €miong oTig UYPNASTEPES
KOWVWVIKEG TAEEIC AAAA Kal OTA ATOHA HE PEON KAl avwtepn/avwtatn ekmaideuon. EUAoya ta moocootd xpnong Tou OladikTUoU Eival HIKPOTEPA
OTIC PEYAAUTEPEC YEVIEG, OTOUG GUVTAEIOUXOUC Kal TI VOIKOKUPEG, OTA ATopa Baclkng ekmaidsuong, aAAd kal yewypa@lkd otn Bopela kat

Kevtpikn EAAGSa.

2 Hla oUyKplon MHETASU TECOAPWY BACIKWY HECWYV EVNHEPWONG Kal Yuxaywyidag, oto oUvoAo Tou TANBucpoU n Kadnuepilvry Xpnon tou
dladiktuou (abpoiloviag Ta ATOoPA TOU TO XPNOIHOTOIOUV «TTOAAEG WPEG KABNUEPIVA» Kal «AlYEC WPEG KABNUEPLVA») avEPXETAL O0TO 76%, KaTd Tl
Alyotepo amo TNV Kabnuepivry mapakoAoubnon tnAsdpaong (78%). Amo tnv AAAn, n Kabnueplviy xpnon meplopiletal ca@ws 06OV a@opd To
padlo@wvo (46%) Kal EAAXIOTOTIOIEITAL OO0V AWOPA TIG EVIUTIEC €KOOCEIC TWV £PNUEPIOWY (9% KaBnpeptv xpnon evavtl 35% mEPLOTACIAKNG

xpnong kat 43% un xpnong).
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Navw amo 8 otoug 10 €xouv mpooBaon oto Internet, avaAoyia mou aufavetal oe veapotepa Atod,
ATopa avwtepng eKmMaideuong Kat KOWVWVIKNG Taéng

% Xpnolyomolgite to internet; Oxt Mée Baon ta otowxeia g

Bdon: ZuvoAo, N=1.203 dtopa (100%) 17% EAXTAT yia to 2022 10
83,2% nAkiag 16-74
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‘Evraon xpnong

%

Xpnoipomolgite to internet

MNapakoAouBeite TnAgopacn

Akoute padlopwvo

AlaBalete Evtumeg enNUEPIOEG

METRONANALYSIS

Kat mooo ouxva ... ;
Bdon: ZovoAo, N=1.203 dtoua (100%)

m [IoAAEG wpeG KaBnuepiva

m [epimou pia @opd tnv £Bdopada

m Aiyeg wpeg kadbnuepiva

B Imavidtepa

m MepIKEG popég TNV £BSopAda

m [oté
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Xpnon Internet

Eotidlovtag £101kOteEpA 0T Xprion Tou Oladiktuou, SlamoTwVETAl OTL N Kadnueptvi xpnon (76%) agopd KAtd Tt TEPIOCOTEPO TOUC AVIPEG ATIO TIC
yuvaikeg (80% evavtl 72%), TIG VEOTEPEG YEVIEG (pTdavovtag oto 96% ya toug millennials), oTIC UYPNAOTEPEG KOWVWVIKEG TAEELG KAl HOPPWTIKEG

Babpideg, kat oTnv MANBUCHLAKN OPAdA TWV POLTNTWY OTTOU Kal EP@avidetal To amoAUTo TocooTo Kadnpeptvig xpnong (100%).

Mapouctdlel €l0IKOTEPO evOlaPEPOV To €UpnUA OTL yla OCOUG Xpnolpotolouv €v YEvel To Oladiktuo (83% tou GuvoAlkoU TANBucHOoU, OTTwG
eidape), n mMo ouvAOng cuokeun ocuvoeong pe to Oladiktuo gival To Kivntd/smartphone (mou xpnotpotolei To 88% €€ autwy), Kal HAAlota akoun
TEPIOCOTEPO OTIC VEOTEPEC YeVIEG (98% otoug millennials) kat otoug @oltntég (99%). ‘Emovral pe OXETIKA HPeEYAAn Swagopd to AdAmtom
(Xpnotdomoleitatl amo to 47% €€ autwv), o otabepog umoAoylotng (34%), to TapmAeT (30%) kat n smart tv (26%). H eikova dev aAAadel onpavtika
HE KPLTAPLO TNV KaABnuePLVN 1 meplotactakn xpnon Otadlktuou, PE EAIPEON TN CUXVOTEPN XPNoN TAUTAET (22%) am’ O,TL otabepou UTTOAOYIOTH

(14%) yla TOUG TEPLOTACIAKOUG XPNOTEG.
Emopévwg, to mMpo@iA tou evratikou xpnotn dladiktuou otnv EAAGda onuepa Ba Atav paAAov avopag, omwodNToTe VEOTEPNS NALKIAg (Ewg 57

ETWV), KATOKOG ATTIKNG aAAd kat Kpntng/Nncwv Atyaiou, uwnAng KOWVWVIKNG AutotomoBetnong, HECOU Kal uwnAoUu Hop@wTIKoU emmedou,

HIOBwWTOC aAAd Kal AVEPYOC, KAl Giyoupa POLTNTNG - TTOU KPATA OTO XEPL £va KIVNTO TNAEQPWVO.

METRONANALYSIS



‘Evraon xpnong Internet

, , , . Mn xpnote
% [éoo ouxva xpnoiyomnoleite to internet; f 1‘)7% S

Bdon: ZuvoAo, N=1.203 atoua (100%)
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H mAsioyneia twv xpnotwyv (88%) ouvdéctal oto internet pe smartphone

Moiec ouoKeUEC xpnoluomoleite yia va ouvoebeite oto Internet; (lMoAAanA&sc anavtnoeic)

% Bdon: Xpriotec internet (83% tou ouvoAou)
‘Evtaon xpriong Internet
Kabnpepivoi Mepiotaciakoi
XPHAOTEG XPHAOTEG
Aamton 47 )
Smartphone
Adamrton 47 42
ZtaBepo umoAoyioTi 35 14
Xtafepb umoAoyloth _ 34 P yietn
TaumAet 31 22
Smart tv 27 12

Smart tv

N
o

METRONANALYSIS 14



Xpron cuckeuwyv yla ocuvdeon oto internet

ava UA0, YEVIEC Kal TMEPLOXN

/0

®ulo Meviég Meploxn
. . . Generation Boomers .
\ . , Generation Z Millennials i i Silent** . , . Kpntn/Nnoia
Ivvoho  Avépag Tluvaika (17-25 £T@v) (26-41 £T6dY) X (4’2 57 (58' 76 (77+ €T0>v) Attikn B. EAAdda K. EAAGSa Awyaiou
ETWV) ETWV)

Kivnto/— gq 88 87 94 98 89 82 68 91 89 85 80
Smartphone

Adantom 47 52 41 79 57 45 32 53 50 41 47 48

Itabepo 5, 42 25 41 46 40 23 18 41 31 25 36
uTrtoAoyloTn

TapmAet 30 31 29 33 33 28 31 19 31 35 27 24

Smart tv 26 30 22 42 43 30 12 4 31 24 22 21

+ MNocooto <0,5%

** Baon PIKpOtePN Twv 60 atopwv
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Xpnon ouokeuwyv yla cuvdean oto internet
avd Kowvwvikn taén, ekmatdeutiko eminedo kal BEon oTnv AMAGXOANGN

/0

Kowwvikn taén

EkmaideuTIiKO €mimedo

©<on otnv amacxoAnon

Zuvolo

Kivnto/

Smartphone 88

Aamton 47

Ztaeepg 34
utroAoylotn
TapmAet 30

Smart tv 26

A/B

88

67

54

44

44

C1

88

60

45

34

35

Cc2

92

48

31

27

24

D/E

81

24

19

26

14

Baoikn

82

28

17

27

11

Méon

90

49

36

30

28

Avwtepn/
Avwtatn

91

69

53

35

42

EA. EmayyeA MicBwroi

Hartieg

83

51

43

41

31

AT.

94

49

43

29

30

MioOwTtoi
I.T.

96

55

42

31

41

Avepyol NOIKOKUPEG

91

49

28

24

23

68

25

26

35

26

Zuvta&lou
xol

83

35

22

28

doltntég

99

83

46

32

40

+ MNocooto <0,5%

** Baon PIKpOtePN Twv 60 atopwv
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4. Apaotnplotnteg kat AmelAeg otov Wniako Koopo
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Apaoctnplotnteg Kat AmelAég otov Wn@lako Koopo

T Kavoupe cuvnRBwWC 0To OLAdIKTUO KAl TTOLEC ATIEIAEG aloBavOuaoTE;

Eotidlovtag apxikd otoug Xpnoteg Oladlktuou (To 83% Tou cuvoAlkoU TTANBUGHOU), TTPOEKUWE OTL TOUG TEAEUTAioug 12 YAveg n dpactnplotnta
TTOU ava@EpONKe TEPLOCOTEPO NTAV Ol TNAEPWVIKEG KANCELG Kal BivteokAnoelg (amd to 83% €€ autwv) - Ba pmopouce Kaveig va mbavoAoynoel
OTL TMPOKELTAL Yl Pla TPAKTIKA Tou epmedwOnke otn OldpKela TnG mavonuiag. ‘Emovtal n Xxpnon Kowvwvikwy OIKTUWY (82%), TO NAEKTPOVIKO
taxudpopeio (82%), ta dapeca pnvupata (78%) aAAd kat n mpocBacn 6€ NAEKTPOVIKEG UTINPEGIEG TOU dnpociou OTwG To gov.gr (75%) - emiong Hia
e€EMEN TOU MOavOv eumedwOnKe mpoo@aATa Kal 0IwS eviog TN mavonuiac. Amo tnv dAAn, @aiveral OtL n ayopd Kat mwAnon ayabwv n

UTINPECLWY AVAWPEPETAL ATIO OXETIKA ALYOTEPOUG XPNOTEG €€ auTtwy (avtiotoxa: 58% kat HOALG 22%).

METRONANALYSIS



Apaotnplotnteg pécw internet

Ti ano ta mapakdtw EXeTe KAvel online Toug TeAsutaiouc 12 UNVeg;
Bdon: Xprioteg internet (83% tou ocuvoAou)

%

m Nai B'Ox1

oo
N

TNAEPWVIKEG KANCELG Kal BIVTEOKANCELG HEoA amd S1ASIKTUAKEG EQAPUOYEG

(o]
w
-
~N

Xprion Kolvwvikwy SIKTuwy (mx Facebook, Instagram kAm)

(o]
N
-
(o]

HAektpoviko taxudpopeio (email) 82 81

-
0

Mnvupata (Instant messaging)

N
o
N
N

MpocBacn o€ GNUACLEG UTTNPEDIEG (TT.X. gov.gr)

N
Ul
N
(S,

Online tpamelikég cuvaAAayEg
Avayvwon evnuepwTikwyv oeAidwv N blogs, ocuppetoxn os forum culntRoswy
KAT

Ayopd ayabwv i umnpeciwy (£101TAPIA CUVAUAIWY, €IGITAPLA
TPEVWV/AEPOTTAAVWY KAT)

o
O
w
N

Alaokédaon (m.Xx. Bivteo streaming, online otoixnua)

40

Awadiktuakd maixvidia (online gaming)

w
~N

Wnoakn ekmaideuon (e-learning, online pabnuata)

w
w

22

MwAnon ayabwv R unpeciwy

* MnyR: EAZTAT 2022
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‘Evtaon xpriong Internet

Ka@nuepivoi
XPNOTEG

84
85
84
80
77
73
71
60
42
39

35

23

Meplotaciakoi
XPHROTEG

66
49
54
53
50
44
48
41
21
20

20

13
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Apaotnplotnteg péow internet
ava @UA0, YEVIEC KAl TTEPLOXN

®doo Feviég Meploxn
. . . Generation Boomers . " . .
Tovoho  Avbpag Tuvalke | CcnerationZ - Millennials —Sof o oot Sgg ge  Sient™ 4 B.EAMOa K. EAMGoa  Prn/Nnoid
(17-25 etwv) (26-41 eTwv) . . (77 + eTwv) Awyaiou
ETWV) ETWV)

TNAEQWVIKEG KANOEIG
Kal BIVTEOKARGEIG

Héoa amo 83 82 84 90 88 80 82 68 87 83 75 85
OlaOIKTUAKEG
EQAPHOYEG
Xpron KoIVwVIKWY

SIKTUWV 82 82 81 96 92 85 74 55 85 81 83 72
HAektpoviko

taxudpopeio 82 86 77 96 95 88 69 58 88 76 79 82

MnvuUuata 78 76 80 92 88 77 73 56 83 75 74 79
NMpocBaon o€

BNPGGIEC UTNPEGiEC 75 79 71 87 90 85 58 59 84 68 71 70
Online tpamelikég

cuvahhayéc 71 75 66 77 85 81 56 53 77 66 69 66
Avayvwon
EVNUEPWTIKWY

ogAidwv 1 blogs, 69 73 65 74 77 70 63 68 74 67 62 73
ouppeToxn og forum
oulntnoswyv KAN
Ayopd ayabwyv n

UTNPESIGY 58 64 52 75 78 66 42 24 65 55 50 63

Alaokédaon 40 52 27 76 67 40 18 13 47 41 32 30
Aladiktuakd

aXvidia 37 44 31 69 61 35 18 32 41 36 36 34

Wnelakn ekmaideuon 33 35 32 68 58 34 9 35 35 33 33 30
MwAnon ayabwyv n

S 22 28 16 25 43 24 10 12 31 14 14 26

METRONANALYSIS * Moocooto <0,5%

** Bdon pikpotepn twv 60 atopwv



Apaotnplotnteg péow internet
ava Kolwvwvikn taén, ekmatdeutiko emimedo kat BEon otnv amaoxoAnon

% Kowwvikr taén EKTaidguTiKO mimedo ©<on otnv amacxoAnon
Z0volo A/B C1 Cc2 D/E Bacikn  Méon i\:/(z;sai?]/ EA‘HE;?!CWA Mlze.? el Mlc:e.;f) el Avepyol NOIKOKUPEG ZUV;(;FIOU doitntég
ThAEQWVIKEG
KANGELG Kal
BivteokANGEeIG péoa 83 90 83 84 78 77 84 87 73 81 89 88 79 81 92
amd O1adIKTUAaKEG
£(QAPHOYEG
XpRon KOIVWVIKWY
SIKTUY 82 81 84 85 75 76 84 85 85 81 90 88 78 70 100
HAektpoviko
axudpopeio 82 95 94 80 70 63 89 95 82 93 96 90 66 66 98
Mnvuparta 78 87 80 82 65 65 84 86 69 80 87 79 67 72 94
MpocBaocn og
BnuGGIES UTMPEGiEC 75 92 90 73 59 47 87 91 78 88 92 82 55 59 85
Online tpamelikég
cuvahhayée 71 87 83 71 52 46 79 89 72 88 88 69 48 55 79
Avayvwon
EVNHEPWTIKWV
ogAidwv 1 blogs, 69 84 81 70 52 53 73 84 76 86 74 67 55 60 77
ouppetoxn og forum
culNTACEWYV KAT
Ayopd ayabwyv n
UMpEDIEY 58 81 77 57 35 33 67 77 63 73 77 53 36 39 86
Alaokédacn 40 53 55 36 27 22 44 55 46 42 57 42 18 21 77
Aladiktuaka
naxvisia 37 47 48 39 21 22 45 44 35 40 50 44 23 20 76
Wnolakn
EKTaidEUON 33 53 43 35 15 15 36 54 33 41 49 47 23 11 68
MwAnon ayabwyv n
e 22 27 31 22 12 15 23 29 33 31 32 26 14 10 25

METRONANALYSIS ., MHooooto <0,5%

** Bdon pikpotepn Twv 60 atopwy



Apaoctnplotnteg Kat AmelAég otov Wn@lako Koopo

210 oUVOAO TOUu TANBUGHOU Twpd, N GUVIPLTTIKA MAEOVATNTA Bewpel OTL N XpRON TOU PECOU €yKUMOVEL KIvOUvoug (84% €€ autwv), aveEaptnTtwg puAou,
nAwiag KA. Qotoco, n avtiAnyn mePi KIVOUVWY @aivetal va eival HELWHEVN OE EKEIVOUG TTOU XpNGoLHoTIoloUV Atyotepo to Oladiktuo (68% otoug avw Twv 77

ETWV) Kal BEBala mapatnpeital peyaAutepn ayvola KivoUuvou otoug pn xpnoteg (70%).

Avdapeoa og autoug ou Bewpouv OTL N Xpron Tou OladlKTUOU EYKUHOVEL KIVOUVOUC, Ol TIEPLOCOTEPO AVAPEPOHEVOL KivOUVOL £ival TO evOEXOUEVO £EamATNONG
0€ Pl NAEKTPOVIKN cuvaAAayn i ayopd (48%) Kai n KAtdaxpnon mpoowTKwY 0edopEVwY (32%), aAAd emiong N 6eEOUAALKN KAKOTIOINON KAl EKUETAAAEUCN
avnAikwy (26%) Kat AlyOtepo TO KAKOBOUAO AOYIOHUIKO Kdl TO XAKAPIOHA TWV KOWVWVIKWY OIKTUWV N tou e-mail (14%). OL ava@opEC auteég gpaivovtal
OXETIKWE AUENUEVEG OTIG VEOTEPEG YEVIEG, OTOUG AVOPEG, OTA ATOMA UYWNAOTEPNG KOWVWVIKAG AUTOTOTOBETNONG KAl uWnAOTEPNG EKTTALOEUTIKAG Babuidag,

OnAadn o€ OOOUC avVTAMOoKpPivovTal 6To MPOPIA Tou evtatikou xpnotn dtadiktuou otnv EAAGda onpepa.

H mapatnpnon authi @aivetal va oxUel Kal 0covV a@opd Td HETpA ac@aAsiac mou AapBdavouv ol Xpnoteg tou OladlkTuou yla TNV TMPooTAcia Twv
NAEKTPOVIKWY ayopwVv Kal cuvaAAaywv toug. Ev mpokelpévw, 2 otoug 3 (67%) OnAwvouv OTL AduBAavouv Tétola PETPA, TOCOCTO TOU AUEAVETAL OTOUG
avopeg (73%), oTIC veOTepPeG YeVIEC (81% otnv gen Z kat 82% otoug millennials), oTIC avwTtepeg BEGEIS KOWVWVIKNG AUTOTOTOBETNONG KAl OTIC AVWTEPES
EKTTALOEUTIKEG Babpideg (86% otnv avwtepn/avwtdatn), EVwW €ival ca@ws HEYAAUTEPO 0TOUG KaBnpeplvoUg Tapd GTOUG TTEPLOTACLAKOUG XPROTEG (69% Evavtl
45%). Oaivetal Aotmov OTL Ol VEOTEPOL KAl Ol TO EVTIATIKOL XPNOTEG OLAGIKTUOU Eival TEPLOCOTEPO «UTTOWIACHEVOL> Yl TOUG KIVOUVOUG TTOU EYKULIOVEL O
WYNPLaKOG KOGHOG.

Eldikdtepa, ol xpnoteg O1adikTuou Tou AauBAavouv PETpaA TPOOTAGIAC TWV CUVAAAAYWY TOUG O0TNV TAELOVOTNTA TOUG EMOKETTOVTIAL HOVO LOTOCEAIOEG TTOU
yvwpilouv (90% €€ autwv), 0ev avoiyouv e-mails ayvwotwy amooToAéwy (88%), XpNOIHOTIOIOUV ATOKAEIGTKA TOV TPOCWITIIKO TOUG utoAoylotn (84%) kat

EXOUV EYKATACTACEL AOYIOUIKO evavtiov Twv lwv (79%).

METRONANALYSIS



Navw amo 8 otoug 10 moTEUOUV OTL N XPNon Tou GLadlkTUoU EYKUHOVEL KivOUvoug

AA (au8.)
% Kata tnv arnown oac, n xprion tou O01adlKTUoU EYKULOVEI( Oxt 5%
KIVOUVOUG yla TOUG XPrOTEG N OXI; 1%

Bdon: ZuvoAo, N=1.203 dtoua (100%)
_ Nat

84%
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H e€amdatnon og plwa cuvaAAayn i ayopd ava@eépetat avuboppunta and 1o 48% 0owv MOTEVQUV OTL N XPHon)

internet gykupovei kivduvoug

Motot Bswpeite Mw¢ gival ol onNUAavTIKOTEPOI KIVOUVOI TIOU UTIOPEITE va avTIUETWITIOE! KAmolog oto Oladiktuo; (Ewc 2 auBopunteg anavtioeic)

% Bdon: ‘Ocol miotevouv 0TI n xprion internet eykuuovei Kivouvoug (84% tou cuvoAou)

H e€amatnon o€ pia cuvaAAayn n
ayopd

H Kataxpnon mpocwmKwy £G0UEVWY
amod tpitoug

H og§ouaAikn kakomoinon Kai
EKHETAAAEUON avnAikwy

Kabe €i60g kakoBouAo AOYIGHIKO (TT.X.
10UG) OTIG NAEKTPOVIKEG CUCKE

To XaKAPIOHA KOIVWVIKWY GIiKTUWYVY N
e-mail

Ta fake news Kat ol Oswpieg
OUVWHOGIAG

Kakn emppon ota maidid
E@iopog
AAMo

Ar/7AA

METRONANALYSIS

‘Evtaon xpnong Internet

48
32
H g€amdatnon o€ pia cuvaAAayn
n ayopd
26 . ;
H Kataxpnon mpocwmKwyY
0£00HEVWY AMO TPITOUG
14 H oefouaAikn kKakomoinon Kat

EKMETAAAEUON avnAiKwy

Kabe €idog kakoBouAo
14 AOYIOMIKO (T1.X. 10UG) OTIG
NAEKTPOVIKEG OUOKE

To XaKApIoHUA KOIVWVIKWY
OiKtUwv  e-mail

Ta fake news Kat ol Oswpieg
ouvwHooiag

Kakn emppon ota maidid

E@1opog
AANo

AT/AA

XPNOTEG

53

36

27

17

16

11

Kaénpepivoi Mepiotaciakoi
XpRoTEG**

48

36

24

12

12

8

13

Mn
XpNoTec**

18

5

20




Znpavtikotepol kivduvol oto dtadiktuo
ava @UA0, YEVIEC KAl TTEPLOXN

ko ®oo Meviég Meproxn

Generation Z Millennials CEMEEIER EomETE Silent** Kpntn/Nnoia

Z0volo  Avépag luvaika (17-25 £T60v) (26-41 £T6OV) X (42-57  (58-76 (77+ exoy) Attikn  B. EAA@da K. EAAdda Atyaiou

ETWV) ETWV)
H e€amdtnon o€ pia
cuvallayn i ayopd 48 54 41 47 60 56 40 40 51 45 48 42
H kataxpnon
TPOCWITIKWY
Bedopivay amé 32 34 30 46 44 32 27 15 30 38 29 27
TpiTOUG
H cefoualikn
KakoToinon Kat
EKETGAAEUGN 26 21 30 32 24 31 23 24 23 26 30 28
avnAikwv
Kabe €idog
KAKOBOUAO AOYIOHIKO
(.X. 100¢) OTIC 14 17 12 27 28 14 8 7 18 13 11 12
NAEKTPOVIKEG OUCKE
To xakdplopa
KOIVWVIK®WV GiKTUwV 14 15 12 17 20 21 8 1 18 11 12 9
n e-mail
Ta fake news Kai ol
Oswpieg cuvwpooiag 9 12 7 19 6 10 6 18 9 12 6 10
Kakn emppon ota
madid 4 1 6 1 1 1 8 * 4 3 4 2
E610p0G 3 2 3 4 2 2 4 * 2 4 2 3
AAMo 4 2 7 2 2 6 5 * 3 5 4 8
AT/AA 7 9 6 * * 3 9 32 5 5 11 12

METRONANALYSIS ., Mooooto <0,5%

** Bdon pikpotepn Twv 60 atopwy



Znpavtikotepol kivduvol oto dtadiktuo

ava Kolwvwvikn taén, eknmatdeutiko emimedo kal OEon otnv AMAoxoAnon

/0

Kowwvikni taén

EKmaideuTiKO emimedo

©¢on otnv amacxoAnon

H ggamdtnon og pia
cuvaAAayn i ayopd
H katdaxpnon
TPOCWTTIKWY
0£0OHEVWY Ao
TpiTOUG

H cefouaAikn
Kakotroinon Kat
EKHETAAAEUON
avnAikwy

Kabg €idog
KakoBouAo
AOYIOMIKO (Tr.X. 10UG)
OTIG NAEKTPOVIKEG
OUOKE

To xakdpiopa
KOIVWVIKWV SiKTUWV
n e-mail

Ta fake news Kat ot
Bswpieg cuvwpooiag
Kakn emppon ota
maidida

E@iopog

AAAo

Al/AA

Zuvolo

48

32

26

14

14

A/B

54

38

20

23

16

15

C1

57

37

24

20

18

11

Cc2

50

30

27

14

13

10

D/E

33

27

28

10

18

Baoikn

33

22

28

18

Méon

56

36

26

17

17

13

Avwtepn/
Avwrtatn

59

40

23

20

21

12

EA. EmayyeA MicOwrtoi
partieg

57

35

26

14

16

12

AT.

61

31

21

24

21

MicOwtoi
I.T.

58

45

24

23

19

Avepyol NOIKOKUPEG

52

43

21

20

28

25

16

42

20

Zuvta&lov
Xol

42

22

23

11

doitntég

47

44

38

26

16

22

METRONANALYSIS : MNocootd <0,5%

** BAon UIKPOTEPN Twv 60 atouwy



2 otoug 3 xpnoteg internet AapuBavouv pETpa acaleiag otav MPAYHATOTOLOUV NAEKTPOVIKEG AYOPEC
N tpanmellk€G cuvaAAayeg

AA (au8.)
% Eocic npoowmnikad AauBavete kamoia HETPA MPOKEIUEVOU Va 5%
OlapUAQEETE TNV aoPAAgid 0ag 0Tav KAVeETE NAEKTPOVIKEC
ayopéc 1 online tpanelikéc ouvaAAayec;
Bdon: Xprioteg internet (83% tou ocuvoAou)
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Métpa dla@uAaéng ac@alielag cuvaiAaywy

AauBavete 1 OX1 KAMOIO ATO TA MAPAKATW UETPa OlapuAaénc tng acpaisiac cuvaiAaywyv oto O01adiKTuo;

% Baon: Xproteg internet mou AauBavouv petpa (56% tou ouvoAou) ‘Evraon xpriong Internet
m Nat m'Ox1 mAA (aub.) Kaénuepivoi Mepiotaciakoi
XPAOTEG XpRoteg**

EMOKENTESTE HOVO IOTOOEAIGEG TTOU YVWPILETE KAl EPMIOTEVEDTE 90 84

Aev avoiyete I'])\EKTpOVlK(:) taxuépoueio’(emails) ATMOGTOAE WV 38 38
TOUG omoioug Ogv yvwpilete

XpNGIUOTOIEITE AMOKAEICTIKA TOV TPOCWTTIKO 604G UTOAOYIOTH 85 68

‘EXETE £YKATACTAGEL AOYIGHIKO anti-virus 80 66

METRONANALYSIS

)
(%)



Métpa drauAaéng acalielag cuvalAaywy

ava UA0, YEVIEC Kal TMEPLOXN

/0

®dulo Meploxn
Generation Z  Millennials ESAEAIED R Kpritn/Nnoia
Ivvoho  Avépag Tluvaika . . X (42-57 (58-76 Atukn B. EAAdda K. EAAGda pNTn/iNn
(17-25 etwv) (26-41 eTwvV) . . Awyaiou
ETWV) ETWV)
Emokénteote Povo
1ot0o0€AifEg TTOU
yvepileTe Kal 90 88 91 81 89 91 92 91 87 91 90
gumoreleote
Aev avoiyete
NAEKTPOVIKO
taxudpopeio (emails) 88 86 90 86 90 91 82 89 85 89 86
AMOCTOAEWY TOUG
omoioug Ogv yVwpilete
Xpnolyormolgite
AMOKAEIOTIKA TOV
TPOCWTIKS GaC 84 83 85 82 82 86 84 84 83 88 83
umoAoylotn
Exete eykataotioel - 5 79 80 73 86 88 67 83 73 81 77

AOYIGUIKO anti-virus

« MNoocooto <0,5%
** Bdon pikpotepn Twv 60 atopwy

METRONANALYSIS



Métpa dra@uUAaéng ac@aislag cuvaiiAaywyv

avd Kowvwvikn taén, ekmatdeutiko eminedo kal BEon oTnv AMAGXOANGN

/0

Kowwvikn taén EKmaidguTiKO mimedo ©<on otnv amacxoAnon
. . . Avwrtepn/ EA. EmayyeA MicOwtoi Micbwtoi NolkoKupég Xuvta&lou .
*%
Z0volo A/B C1 Cc2 D/E Bacikn Méon e rer AT LT Avepyol - xol dortnteg

Emokénteote Jovo
1oT00€eAIOEG TTOU
YVopIZETe Kal 90 84 87 92 93 98 89 85 90 88 92 87 95 91 78
eymoteleoTe
Aev avoiyete
NAEKTPOVIKO
Taxudpopeio
(emails) 88 91 88 87 86 89 87 88 94 87 90 87 95 81 91
AMOOTOAEWYV TOUG
omoioug dev
yvwpilete
Xpnolgomoleite
ATMOKAEIOTIKA TOV
TPOCWIKG GaC 84 89 86 85 77 84 83 86 90 89 80 88 65 90 86
umoAoylotn

‘EXETE EYKATACTAOEL 79 81 81 80 74 60 84 86 80 94 83 90 63 74 74

AOYIOHIKO anti-virus

¢ MNooooto <0,5%
** Baon pIkpotEPN TwV 60 atopwy

METRONANALYSIS



Apaoctnplotnteg Kat AmelAég otov Wn@lako Koopo

Eotialovtag meplocotepo otoug Kivduvoug amod tnv KakoBouAn xpnon tou SladlkTuou Kal amo To KuBepvoEyKANpa, OnAadn amd Kabe €idoug adiknua mou pmopel va
OlATTPATIETAl HECW NAEKTPOVIKWY CUCKEUWYV Kal OladlKTUoU, TIPOKUTITEL OTL 0TO GUVOAO TOU TANBUGHOU TO 62% ONAWVEL «TTOAU>» Kal «APKETA>» EVNHEPWHEVO YA TOUG
KlvOUVoOUG autoug (av Kat «moAU» dNAwWVEL HOALG TO 13%, eV «APKETA>» TO 49%). ATO TNV AAAN, oxedov 4 atoug 10 ONAWVOUV «OXL Kal TOC0>» N «KABOAOU» EVNHEPWHEVOL
(avtiotowxa: 25% kat 13%), otolXeio EVIOVOTEPO OTOUG TEPIOTAGLAKOUG I OTOUG HN XPNOTEG Tou OladIKTUoU. lMePLooOTEPO evnpEpWHEVOL GNAWYOUV Kal TAAL ol To
«ymoylacpevol», dnAadn ot vedtepeg YeVIEG (83% otoug millennials), Ta dtopa uwnAOTEPNG KOWVWVIKAG TAENG Kal ekmaldeuTikng Babpidag (78% otnv avwiepn/avwtatn

ekmaideuon), kabwg Kat ot piobwtol I.T. (81%) kat BEBaia ot pottntég (89%).

Avapeoa otoug xproteg tou dladiktuou, POALG 1 otoug 10 dnAwvel OTL Xl TTpAyUatt MEoEL BUPa KuBepvoeykAnpatog (11%), TocooTo ToU Kat TAAL EHPAVIETAl GXETIKWG
O £VTOVO GE OCOUG AVIATOKPIvVOVTAl OTO TPOYIA TOU EVIATIKOU XpRoTN. ATO autoug, To 65% ava@Epel OTL €XEl AVAKAAUWEL KAKOBOUAO AOYIOHIKO OTIC GUCKEUEG TOU, TO
62% OTL £xel AdBel mapamAavntikd e-mails, To 44% OTL TOU €XOUV XAKAPEL TA KOWVWVIKA Siktua i to e-mail, 10 34% avagépel OtL €xel mapamAavnOei o€ NAEKTPOVIKEG

ayopEg, Ve AlyOTEPO avagEPovTal Kal AAAEC TTEPIUTITWOELS OTTWG TO XAKApLopa Aoyaplacpou Kal n agaipeon Xxpnpdatwy.

Mepattépw, evw oxe0OV TO GUVOAO Tou TTANBUGHOU €xel akouoel yia tn Aleubuvon AlwEng HAektpovikou EykAnuatog (95%), povo to 9% €xel ameubuvbel os autnv yla
B<pata acpalieiag oto S1adiKTuo - TOCOOTO ToU aveépxetal o€ 35%, OnAadn mavw amd 1 otoug 3, yld Toug XPNOTEG OLAdIKTUOU TToU ONAWYVOUV OTL €XouV TTPpAyUatt TECEL

Bupata KuBepvoeyKARUATog (To 11% Tou GUVOAOU TWV XpNoTwy, OTwG eidape).

Mapouctalel Opwe evolagepov Kat To eupnua ott aAAog 1 otoug 10 (10%) tou cuvoAikoU TANBuGHoU, Kat 29% Ttwv Xpnotwy OladIKTUOU TToU OnAwVEL OTL €Xel TTpdypatt
mEoel BUPa KUBEPVOEYKARUATOG, £XEl ameuBUVOEl og kKamolov AAA0 Qopeéa | TPAoWTTO: o€ 1 OTIC 4 TEPITTWOELG £XEL ameUBUVOEL o€ PIAOUG Kal ouyyeveig (25%), og 1 oTIg
5 MEPIMTWOEL oTNV actuvopia (19%), oto 17% TwV TMEPUMTWOEWY OE KATOLOV TAPOXO TNAETIKOWVWVIWY Kdl oTo 14% oe KAmolov €0lKO N etaipeia IT. Zuvemwg,

TapATNEEITAL Pla KATIOl CUUTIANPWHATIKOTNTA HETAEU TNG AleUBuvong AiwEng HAekTpovikoU EYKANHATOS Kal AAAWY PopEwWY, TOoU ONHUOGIOU 1 TOU IIWTIKOU XwWPOou.

METRONANALYSIS



Navw amd 6 octoug 10 dnAwvouv MOAU/UPKETA EVNUEPWHEVOL YId TOUC KIVOUVOUC TNG KakoBouAng xpnong
ToU G1adlKTUOU KAl TOU KUBgpvoEyKANUATOG

% 1600 evnuepwuévoc/n 6a Aeyate Oti €i0TE yia TOUG KIVOUVOUC TNG KaKkOBoUANG xpnong tou OladikTuoU Kal ToU KUBEpvoeykAnuatog, onAaon yia Kabe

gi0ouc adiknua mou JIanpPAatTeTal HEoW NAEKTPOVIKWY CUCKEUWY Kal OladlKTUOU; ;

Bdon: ZuvoAo, N=1.203 dtoua (100%)

MoAU+ApKeTd
EVNHEPWHEVOL 62
49
25
13 13
MoAu Apketa ‘Ox1 Kat 1000 KaBoAou
‘Evtaon xpriong Internet

Ka@nuepivoi Mepiotaciakoi Mn
XPNOTEG XPNOTEG xpRoteg**

MoAu/Apketa 66 55 46

‘Ox1 Kal T000 26 29 18

KaboAou 7 16 37

AA (aub.) 1 * *

METRONANALYSIS

AA (aub.)
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Babpag evnuépwang yia toug Kivduvoug TNC KakoBouAng xpRong tou JtadikTuou Kal Tou KUBEPVOEYKANNATOC
ava uAo, YEVIEC KAl meEPLOXN

®ulo Feviég Meploxn

Generation Boomers

. . , Generation Z Millennials i i Silent** , , . Kpntn/Nnoia
I0vodo  Avépag Tluvaika (17-25 £T@v) (26-41 £T0V) X (4'2 57 (58’ 76 (77+ €T0OV) AtTikn B. EAAada K. EAAGSa Awyaiou
ETWV) ETWV)
MoAU/Apketa 62 64 60 79 83 66 56 34 71 56 61 49
‘Ox1 Kal T000 25 21 29 18 16 26 30 22 19 29 23 36
KaBoAou 13 14 12 2 1 8 15 38 10 13 15 15
AA (aub.) 1 2 * * * * * 6 * 2 1 *

 Mocooto <0,5%
** Baon pIkpotepn Twv 60 atopwy
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Babuoc evnuépwong yua toug Kivduvoug TnC KakoBouAng xpnong tou Jtadiktuou Kal Tou KUBEPVOEYKARNATOC

ava Kowvwvikn taén, ekmaldeutiko eminedo Kat BEon otnv amacxoAnon

Kowwvikr taén EKmaidsuTtiKo minedo ©¢on otnv amacxoAnon
Z0volo A/B C1 Cc2 D/E Bacikn  Méon i\:/ti_sai?]/ EA'NE;:_?SYGYEA MIZ?'(F). el M'ﬁ?.l(."_’ el Avepyol NOIKOKUPEG Zuv)r(gl&od doitntég
MoAu/Apketa 62 72 79 63 45 46 71 78 57 65 81 63 40 57 89
‘Ox1 Kal T600 25 18 18 23 35 29 22 20 17 28 16 24 30 28 11
Ka®oAou 13 10 3 14 18 24 6 1 26 8 3 13 30 13 *
AA (aub.) 1 * * 0 2 1 0 * * * * * * 2 *

* Mocooto <0,5%

** Baon PIKPOTEPN TwV 60 atopwv

METRONANALYSIS
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1 otoug 10 xpnoteg internet €xel MEoel OUPA KUBEPVOEYKANNATOC

Nat
% ‘Exete méoel mote BUUa KUBEPVOEYKANUATOG; 11%
Bdon: Xprioteg internet (83% tou ocuvoAou)
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®uAo Meviég Nuts1 MNepipépela Kolvwvikn tagn Ekmaideuon ©gon otnv anacxoAnon ‘Evtaon xprong internet
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Nepuntwoelg KuBepvoeykAnuartog

Kai mota ano 1i¢ mapakdtw MEPIMTWOEIC KUBEPVOEYKANUATOC 0ac EXEl OUUBEI;
Badon: Xprioteg internet mou £xouv méoel OUuuata kuBepvoeykAnuatog (9% tou cuvoAou)

%

m Nait m'Ox1

Na avakaAuyete KakOBouAo AOYIGHIKO (TT.X. 10UG) OTIG
OUCKEUEG 0ag

Na yivete amodEKTng mapamAavntikwy emails Q
TNAEPWVIKWY KANCEWV TOU {NTOUV TPOCWTTIKEG TTANPOWOPIES

Na cag xakdpouv ta Kolvwvikd diktua i to e-mail oag

Na pn cag mapadobouv ayadd mou €XETE ayopdoel i va
OlaEPouy amod autd Tou mapayyeiAate

AAANO

Kupiwg xakaplopa

Aoyaplacpou Kat
agpaipeon xpnuatwyv

METRONANALYSIS

6% o0to cUVOAO ToU OEiypatog

6% oT0 6UVOAO ToU Osiypatog

4% oto cUvoAo Tou Ociypartog

3% oto cUVOAo Tou Osiypatog

3% 010 6UVoAO Tou dsiypatog

(OL
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ZxedOv OAol £€xouv akouoel yia tTnv Aleubuveon Aiwéng HAekTpovikou EykAnuatog

‘Oxt

% ‘Exete akoUoel yia tnhv AicvBuvon Aiwéng HAektpovikoU 5%
EykAnuaroc;

Bdon: ZuvoAo, N=1.203 dtoua (100%)

Nat
95%
“ “ & N & N G o &
S < &° o AN & N % &
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®ulo Feviég Nuts1 Mepipépela Kotvwvikn tagn Ekmaidguon ©€on otnv anacxoAncn ‘Evtaon xpAong internet
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1 otoug 10 €xel ameuBuvBeil ce autnv yia Bepata aoc@alsiag oto Aladiktuo, mTOCOOTO TMOU POAveL TO
35% o€ 000UG €xouv TECEL BUpPa KUBEPVOEYKANUATOG

Nat

% ‘Exete anevBuvBei moté o€ autnyv yia Ouata acedAgiag oto 9%
01adiKtuo;

Bdon: ZuvoAo, N=1.203 dtoua (100%)

‘Oxt
91%
(Y > O
(u(a @*_(\ 0‘-00 \\0\0\5 \~l5\ ®Q’o(\ 0S\r‘, o\\ s QAO @QQJ
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®uAo Meviég Nuts1 MNepipépela Kolvwvikn tagn Ekmaideuon ©gon otnv anacxoAnon ‘Evtaon xprong internet
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1 otoug 10 €xel ameuBuvOei kamou aAAou yia BEpata ac@aleiag oto Aladiktuo, TOCOOTO TMOU POAvel
10 29% o€ 000UG £x0UV TTECEL BUPa KUBEPVOEYKANNATOG

% Exete anevBuveei noté ot kdnoiov dAov (popéa 1 mMpOowo oirouc/ouyveveic [ 25
yia Guata acedaA&giag EMIKOIVWVIWY;

Bdon: ZuvoAo, N=1.203 dtoua (100%) actovopia [ 19

Oxt

90% Napoxo tnAemkowvwvidv [ 17

Ediké IT/etapeia [ 14

Nat
10% Tpanela . 8
Aou i 12
Y N

le\
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®UMo Feviég Nuts1 Meprpépeia Kotvwvikn tagn Ekmaidsuon ©gon otnv anacxoAnon ‘Evtaon xpriong internet
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5. H Npootacia twv Npocwmkwy Aedopevwy

METRONANALYSIS



H MNpooctacia twv Npoowmkwv Asdopevwyv

To 0eUteEpPO OKEAOC TNG TApoUCAC EPEUvVAC E0TIALETAL OTNV ACQPAAELA TWV TTPOCWTIKWY GECOHEVWY.

ApXIKd, Kal o€ ouyKkplon Pe 5 xpovia mptv, 1 otoug 2 (51%) ONAWVEL OTL aloBavetal Atyotepn acPAAEld wg TPOG TA TPOCWTIKA Tou dedopEva Kal
TANPO@opIES, TO 27% OnNAwvoUV OTL Ta Bewpouv To (010 acPaAn evw Eva 17% ONAWVEL OTL VIWOEL HeyaAUtepn acaAsld. MNa va éxoupe Eva PETPO
ouykplong, o€ online £peuva tou Ivotitoutou Pew Research Center («Americans and Privacy», 2019), otnv mEPIOCOTEPO «PNPLAKN» APEPIKAVIKN

Kolvwvia 1o 70% ONAwVE auénpévn avacPAaield wg TPog Ta TMPOCWTIKA Tou de0opEva o€ cUYKpLon HE 5 xpovia vwpitepa.

Amotumtwvetal emiong Eva EAAElPPa TAnpowopnong ocov agopa tov Mevikd Kavoviopo MNpootaciag Mpoowmikwy Asdopévwy tng EE, mou amoteAel
N pEYaAutepn aAAayn otn vopobeoia mepi mpootaciag twv OeGOPEVWY Kal EXEL APECN £@APHUOYN O OAA Ta Kpdtn-peAn amo to 2018. To 40%
ONAWVEL OTL dev YVwPILeL N OeV EXEL AKOUOEL KATL OXETIKA, HOALG TO 26% ToV YVwpilel, evw eva 34% OnAwvVeL OTL TOV €XEL akouotd. Evtovotepo 1o
ENAEIPPA EVNPEPWONG KAl YVWONG eP@avifeTal OTIC YUVAIKEG, OTIC HEYAAUTEPEG YEVIEG, OTIC XAUNAOTEPEC KOIWVWVIKEG TAEEIC KAl HOPPWTIKES
Babuideg, OTIC VOIKOKUPEG Kal TOUG oUVTAEIOUXOUG, KABWE Kal OTOUC TEPLOTACLAKOUC N PN XPROTEG Tou OladIKTUOU - dapa otov avtimoda Tou

TPOWIA evtatikou xpnotn dladlktuou, OTTwWG oKlaypagndnke mapamdvw.

METRONANALYSIS



1 otoug 2 alcOavetal OTL CUYKPLTIKA PE 5 xpovia mplv Ta mpoowmika dedopéva eival Atyotepo ac@aln

% , , ) , . AT /AA (au.) Meploodtepo
JUYKPITIKA UE 5 xpovia mpiv, alcOAveoTte 0TI Ta MPOOWTTIKA 59 acEas
oag 0s0opEva Kal mAnpowopisg ivat: 17%
Bdon: XovoAo, N=1.203 dtopa (100%) To 510 acpaly
27% 'Epsuva’ Pew 2019
Meplocotepo = 6%
To 010 = 24%
Atyotepo = 70%
)/\IYC')TEPO
ac@ain
51%
--1--1--'2';3-5-..*22 22--. --1-%--
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®uAo Feviég Nuts1 Mepipépela  KowvwvikA Ta€n  Exmaidsuon  ©€on otnv amacxoAnon Evracn xprong internet lMoAitikn autotomoBetnon
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4 otoug 10 e yvwpilouv N €xouv akoucel KATL yla tov Mevikd Kavoviopo Mpootaciag MNpoowmikwy
AgdopEvwy
% MN'vwpilete/ Exete akouoel yia tov eviko Kavoviouo Nat Tov
lNpootaciag Mpoowmnikwyv Asdougvwv (GDPR); - vae)l(oo
Bdon: XvoAo, N=1.203 dropa (100%) 0@ SZV@ZW 26%

40%

Nat KATt €xw
AKOUOEL
34%
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H MNpooctacia twv Npoowmkwv Asdopevwyv

JTn OUVEXEWD, TEONKAV pla CElpd EPWTAHPATA TOU APOopoUV TOV TPOTO ToU avTAauBavopacte tn oUAAoyn O£OOHEVWY KAl TANPOQOPLWY

TTPOCWTIKOU XAPAKTNPA TOCO ATO IOIWTIKEG ETALPEIEC 600 Kal amd dnPOCIoUG/KpaTIKoUg opyaviopoug.

Edw pmopel va yivel n €€A¢ mapatipnon: n avnouxia twv TOAITWY yld TO TWE XpnolomololvTal Td MPOoowTIKA Toug 0edopéva eival €ioou
EVTOVN E(TE MPOKELTAL YId IOIWTIKESG ETAIPEIEC €iTE YA ONUOOCIOUC opyaviopoug. Mpayparty, £va 24% avnouxei «mapa mMoAU» Kal €va 44% «apKeTa»
yld TO TTWG¢ XpNolPoToloUV Ta 0eG0OHEVA TOU Ol IOIWTIKEG eTalpeieg (oUvoAo: 68%, Evavtl 28% Tmou avnouxel «Alyo» i «kaBoAou»), evw avtiotolxa
O0covV a@opd Toug ONHPOCIOUG opyaviopoug éva 25% avnouxel «mdpa mMoAU» Kal €va 43% «dapketd» (oUvoAo: 68% kai mdaAl, €vavit 29% mou

avnNoUXEel «Alyo» €wg «KabBoAou»).

‘Exel evllagépov, wg PETPO oUyKplong Kal maAl, OtL otnv mpoavagepbeica epsuva tou Pew Research Center 10 m0c00TO OGWY AVNOUXOUV
TOAU/APKETA Yyld TO WG Xpnolgomololy ta dedopeva Toug ol IOIWTIKEG etalpeieg avepxetal otig HIMA oto 79% (36%+43%) evw TO AVTIOTOLXO
TOCO0TO 000V agopd tn Xpnon OsdopEvwy amd KPAtikoUug opyaviopoug, Kal HAAloTa o€ pla Xwpa HE mapadoolakn Kaxumoyia amevavil oto

KPATOG, AvEPXETAL 0TO 64% (25%+39%), dnAadn mepimou ota eAANVIKA emimeda.

A&ilel va onuelwBel OTL 6TNV EAANVIKN TIEPITITWON PAIVETAL VA E(VAL OXETIKWG TO «KAXUTIOTITOl» TOCO ATEVAVTL OTIG IOIWTIKEG ETAIPEIEG OGO Kl

ATEVAVTL 0TO KPATOC Ol EPWTWHEVOL TTOU AUTOTOTOBETOUVTAL TTOAITIKA OTA APLoTEPA ToU KEvTpou.
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1 oTouC 4 avnouxel mMapa MOAU yld TOV TPOMO TIOU Ol ETALPEIEC Xxpnolyomolouv ta dedopéva mow GUAAEYOUY

% [1oco oag avnouxei o TPOTIOC TOU Ol ETAIPEIEC XPNOILOTOIOUV Ta OEO0UEVA TIOU CUAAEYOUV OXETIKA LE E0AC;

Baon: ZuvoAo, N=1.203 atoua (100%)

‘Epeuva Pew 2019
Mapa moAU = 36%
ApKeTd = 43%
‘Ox1 Kat toco = 17%

44 KaBoAou = 4%
24
17
= s
Mdpa moAu Apketa ‘Ox1 kat 1660 Ka®dAou Al/AA (aub.)
‘Evtaon xpnong Internet MoAttikn) AutotonoBétnon
Kaen'u eptvol HEPIG'FC(GIC(KOI 'Mn « Aplotepoi strpoqpl Kevipwot Kevtpodedioi Ag€loi Tinmota
XPNOTEG XPNOTEG XPNOTEG otepoi

MNapa moAu 25 9 24 31 22 21 21 19 24
Apketd 47 55 25 48 50 42 44 44 43
‘Ox1 Kal 1000 19 16 12 15 17 26 21 16 15
Ka6oAou 7 12 19 7 7 8 15 12 11
Al/AA (auB.) 2 8 20 * 5 3 * 10 7

METRONANALYSIS

(&



Babpoc avnouxiag yia tTnv xpion Twv MPocwmKwWV GeJOUEVWV ATO TIC ETUALPEIEC
ava @UA0, YEVIEC KAl TEPLOXN

/0

®ulo Feviég Meploxn

Generation Boomers

Silent** , , , Kpntn/Nnoia
X (42-57  (58-76 (77+ e16ov) Atukn  B. EAAGSa K. EAAGGa Atydiou

Generation Z Millennials

20voho  Avbpac  Tuveika 47 55'criv) (26-41 £Tdy)

ETWV) ETWV)
NMapa moAu 24 23 25 10 20 28 30 13 22 29 21 22
Apketa 44 44 44 53 59 49 37 32 48 42 43 39
‘OX1 Kal T000 17 18 17 34 18 18 13 16 15 15 20 25
Ka®oAou 9 11 8 3 3 5 14 15 10 9 10 5
AT/AA (au®.) 6 5 6 * * 1 6 25 5 5 6 9

 Mocooto <0,5%
** Baon pIkpotepn Twv 60 atopwy
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Babudg avnouxiag ywa tnv xpnon Twv mMPpocwmKwv £dopEVwV AmMo TIC ETALPEIEC

ava Kowvwvikn taén, eKkmatdeutiko emimedo kat OEéon otV AMAGXOANGN

Kowwvikn taén

EkmaideuTiKO emimedo

©¢on otnv amacxoAnon

Mapa moAu

Apketa

‘Ox1 Kat T6oo
Ka@oAou

Ar/AA (aub.)

JUuvolo

24

44

17

A/B

23

51

19

C1

25

47

16

Cc2

26

45

16

D/E

21

38

20

11

11

Baocikn

22

35

17

14

12

Méon

23

51

19

Avwrtepn/
Avwrtatn

30

50

16

EA. EmayyeA MicOwrtoi
partieg

29

45

14

12

A.T.

27

55

13

MicOwrtoi
I.T.

20

60

16

Avepyol NOIKOKUPEG

31

43

20

24

35

10

8

23

Zuv)r(gl&oﬁ dortntég
26 8
35 55
17 35
15 2
8 *

¢ MNooooto <0,5%

** Baon pIkpotEPN TwV 60 atopwy
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1 oToUuC 4 avnouxel Mapa MOAU KAl yla TOV TPOTMO TOU Ol KPATIKOL opyaviopol xpnotyomotouv ta dedopuéva

TTOU GUAAEYOUV

% [1oco oac avnouxei 0 TPOMOC TOU Ol KPATIKOI 0pYavIoUOi XpNOILOTIOIOUV Ta OE00UEVA TIOU CUAAEYOUV OXETIKA HE £0AC ;

Baon: ZuvoAo, N=1.203 atoua (100%)

‘Epeuva Pew 2019
Mapa moAU = 25%
Apketd = 39%
‘Ox1 Kat tooo = 26%

43 KaBoAou = 10%
25
11
3
- —
Mdpa moAu Apketa ‘Ox1 kat 1660 Ka®dAou Al/AA (aub.)
‘Evtaon xpnong Internet MoAttikn) AutotonoBétnon
Kaen'u eptvol HEPIG'FC(GIC(KOI 'Mn « Aplotepoi strpoqpl Kevipwot Kevtpodedioi Ag€loi Tinmota
XPNOTEG XPNOTEG XPNOTEG oTEPOL
MNapa moAu 26 17 25 26 29 18 18 21 38
Apketd 46 46 30 56 45 47 33 39 39
‘Ox1 Kal 1000 18 21 17 10 16 25 32 18 10
Ka6oAou 10 9 17 8 10 7 13 22 9
Ar/AA (aub.) 1 8 12 * * 3 5 1 4
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Babuag avnouxiag ywa tnv xpnon Twv mpoowmkwy d£dopévwyv amo TOUC KPATIKOUC 0pYyavIoPoUC
ava @UA0, YEVIEC KAl TEPLOXN

/0

®ulo Feviég Meploxn

Generation Boomers

Silent** , , , Kpntn/Nnoia
X (42-57  (58-76 (77+ e16ov) Atukn  B. EAAGSa K. EAAGGa Atydiou

Generation Z Millennials

20voho  Avbpac  Tuveika 47 55'criv) (26-41 £Tdy)

ETWV) ETWV)
NMapa moAu 25 25 25 21 26 30 23 23 26 25 23 25
Apketa 43 38 48 56 46 43 42 30 46 39 47 37
‘OX1 Kal T000 18 22 15 20 23 21 16 12 20 20 13 19
KaBoAou 11 12 10 3 4 6 14 26 7 17 8 12
AT/AA (au®.) 3 4 3 * * * 6 9 1 * 9 7

 Mocooto <0,5%
** Baon pIkpotepn Twv 60 atopwy
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Babuoc avnouxiac yia tnv xpion Twv mPpocwmKwv Gedouévwv amd TOUC KPATIKOUC 0pyaviopoucg

ava Kowvwvikn taén, eKkmatdeutiko emimedo kat OEéon otV AMAGXOANGN

Kowwvikn taén

EkmaideuTiKO emimedo

©¢on otnv amacxoAnon

Mapa moAu

Apketa

‘Ox1 Kat T6oo
Ka@oAou

Ar/AA (aub.)

JUuvolo

25

43

18

11

A/B

29

45

19

C1

24

42

20

10

Cc2

25

42

20

11

D/E

24

44

14

12

Baocikn

22

40

15

17

Méon

25

47

20

Avwrtepn/
Avwrtatn

30

42

22

EA. EmayyeA MicOwrtoi
Hatieg

36

30

19

10

A.T.

26

47

22

MicOwrtoi
I.T.

25

51

19

Avepyol NOIKOKUPEG

30

39

21

17

43

13

22

Zuvta&lou
Xol

23

41

17

15

doitntég

22

53

24

¢ MNooooto <0,5%

** Baon pIkpotEPN TwV 60 atopwy
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H MNpooctacia twv Npoowmkwv Asdopevwyv

Mépa amd tnv avnouxia, OlEpeuviONKe Kal o BabBPog oTov OTmoio Ol EPWTWHEVOL TOTEUOUV Ol avTIAauBdavovidl To TwE XPNolHoTolouy td

TPOCWTIKA TOUC OsG0UEVA TOGO Ol IOIWTIKEG ETAIPEIEG 000 Kal ol ONPOGCLOL/ KPATIKOL OpyaVIGHOL.

Edw Kat maAtL dev TPOKUTITEL KATIOId CNUAVTIKA lAa@opoToincn e KPLTAPLO TO av MPOKELTAL Yid GLWTIKOUG I} ONHOGCLOUG (POPEIC, EVW N GUVOAIKN
glKOva eival polpacpévn. ‘ETol, 000V a@opd TIC IOIWTIKEG ETALPEIEG TO 48% TMIOTEUEL OTL KaAtavoel «mapd TOAU» N «APKETA» TO TWG
Xpnolgomolouvtal Ta mPOcwIKA Tou dedopéva (12% kat 36% avtiotoxa), evw eva 45% OnAwWVEL OTL Oev TO KATAVOEL «OXL Kal T060>» 1} «KaBoAou»
(29% kat 16% avtiotowxa). ‘Ocov agopd toug dnuAcloug opyavicpous, Kal TaAl Eva 49% moteUsl OTL Katavoel «TTapa MoAU» i «APKETA» TO TWG
Xpnotgormolouvtal Ta mpoowmikda tou dedopeva (11% kat 38% avtiotoxa), evw eva 44% OnAwVeL OTL €V TO KATAVOEL «OXL Kal TO00» I «KaBoAou»

(29% kat 15% avtiotoxa).
Eav ouykpivoupe maAL pe tnv mpoavagepbeioca epsuva tou Pew Research Center, S1amoTwWVOULE OTL OTNV AUEPIKAVIKN TEPITITWON TO TTOCOCTO

00wV ONAWVOUV OTL KATAvoouv ALYOTEPO £wWG KABOAOU TO TwWC XPNOIHOTOOUVTAlL TA TPOOWTIKA Toug Ocdopéva sival akopn HeEYAAUTEPO,

(pTAvoVvTac to 59% 000V apopd TIG IOIWTIKEG ETALPELEG Kal PAAloTa To 78% 000V aPopd ToUG KPATIKOUG opyaviopouc.
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Ixed0V 1 OTOUC 2 TMOTEUEL OTL KATAVOEL APKETA £WC MAPU TMOAU TO TUL KAVOUV Ol ETALPEIEC WE TNV GUAAQYR

TwV 0edopévwyv

% 2 11 BaBuo mIOTEVETE OTI KATAVOEITE TO TI KAVOUV Ol ETAIPEIEC UE Ta OEO0UEVA TIOU CUAAEYOUV OXETIKA LIE £0AC;
Bdon: Zuvodo, N=1.203 dtoua (100%)

‘Epeuva Pew 2019
Mapa moAU = 6%
Apketd = 34%
‘OXt Kal Toco = 48%
KaboAou = 11%

36
29
16
. - ’
= ——
Mdpa moAu Apketa ‘Ox1 kat 1660 Ka®dAou Al/AA (aub.)
‘Evtaon xpnong Internet MoAttikn) AutotonoBétnon
Kaen!J eptvol HEPIGFGGIGKOI ’Mn « Aplotepoi strpoqpl Kevipwot Kevtpodedioi Ag€loi Tinmota
XPNOTEG XPNOTEG XPNOTEG otepol
MNapa moAu 11 13 13 8 11 4 8 12 22
Apketa 41 35 16 45 36 40 36 37 30
‘Ox1 Kal 1000 34 24 9 30 36 34 37 21 27
Ka6oAou 12 19 36 12 11 16 20 21 12
Al/AA (auB.) 2 9 26 5 6 5 * 11 10

METRONANALYSIS
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BaBudg katavanong yla tTnv Xpnon Twv mMPoowmKwV GedOoPEV@WV AmMd TIC ETAIPELEC
ava @UA0, YEVIEC KAl TEPLOXN

/0

®ulo Feviég Meploxn

Generation Boomers

. . , Generation Z Millennials i i Silent** , , . Kpntn/Nnoia
I0vodo  Avépag Tluvaika (17-25 £T@v) (26-41 £T0V) X (4'2 57 (58’ 76 (77+ €T0ov) AtTikn B. EAAada K. EAAGSa Atyaiou
ETWV) ETWV)
Mdapa moAu 12 12 11 11 13 13 13 2 14 12 11 6
Apketd 36 40 33 40 50 41 30 27 37 35 36 37
‘Ox1 Kal T000 29 28 30 46 34 32 22 27 28 29 26 40
Ka6oAou 16 12 20 2 3 10 26 24 15 18 17 12
Al/AA (au.) 7 8 6 * * 3 9 21 6 6 10 5

 Mocooto <0,5%
** Baon pIkpotepn Twv 60 atopwy

METRONANALYSIS



Babudg katavanaong yla tTnv Xpnon Twv mpoowmKwv OedoPEVEV Ao TIC ETALPEIEC

ava Kowvwvikn taén, eKkmatdeutiko emimedo kat OEéon otV AMAGXOANGN

Kowwvikn taén

EkmaideuTiKO emimedo

©¢on otnv amacxoAnon

Mapa moAu

Apketa

‘Ox1 Kat T6oo
Ka@oAou

Ar/AA (aub.)

JUuvolo

12

36

29

16

A/B

21

41

31

C1

10

48

26

Cc2

10

38

30

17

D/E

12

23

29

24

11

Baocikn

26

24
27

15

Méon

13

42

33

10

Avwrtepn/
Avwrtatn

13

48

33

EA. EmayyeA MicOwrtoi
AT.

Hatieg

11

41

22

26

*

15

35

37

13

1

MicOwrtoi
I.T.

14

48

34

3

2

Avepyol NOIKOKUPEG

14

37

35

13

22

18

32

22

Zuvta&lou
Xol

12

33

26

20

doitntég

43

47

¢ MNooooto <0,5%

** Baon pIkpotEPN TwV 60 atopwy
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161a elkova kal Goov aopd ctov BaBuod katavonong Tou TL KAVOUV Ol KPATIKOL opyaviopol pe tnv cuAlayn
TwV 0edopévwyv

% 2€ T1 Babuo MIOTEVETE OTI KATAVOEITE TO TI KAVOUV Ol KPATIKOl 0pYavIoUoi e Ta OEO0UEVA TIOU CUAAEYOUV OXETIKA UE E0AC;
Bdon: ZuvoAo, N=1.203 dtoua (100%)

‘Epeuva Pew 2019
Mapa mMoAU = 4%
Apketd = 17%
‘Oxt Kat Toco = 53%
KaBoAou = 25%

38
29
15
11 7
= — =
Mdpa moAu Apketa ‘Ox1 kat 1660 Ka®dAou Al/AA (aub.)
‘Evtaon xpnong Internet MoAttikn) AutotonoBétnon
Kaen!J eptvol HEPIGFGGIGKOI ’Mn « Aplotepoi strpoqpl Kevipwot Kevtpodedioi Ag€loi Tinmota
XPNOTEG XPNOTEG XPNOTEG oTEPOL
MNapa moAu 12 7 12 23 15 6 9 11 11
Apketa 41 42 21 41 44 33 36 42 41
‘Ox1 Kal 1000 30 23 23 26 30 43 35 18 26
Ka6oAou 14 18 16 9 11 16 13 20 12
Ar/AA (aub.) 2 11 27 * 1 3 6 9 10

METRONANALYSIS
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Babuoc katavanong yua tnv Xpnon tTwv mpoowmikwyv dcdopévwy amd TOUC KPATIKOUC 0pYyavIouoUg
ava @UA0, YEVIEC KAl TEPLOXN

/0

®ulo Feviég Meploxn

Generation Boomers

. . , Generation Z Millennials i i Silent** , , . Kpntn/Nnoia
I0vodo  Avépag Tluvaika (17-25 £T@v) (26-41 £T0V) X (4'2 57 (58’ 76 (77+ €T0ov) AtTikn B. EAAada K. EAAGSa Atyaiou
ETWV) ETWV)
Mdapa moAu 11 15 8 6 11 14 11 14 14 12 10 7
Apketd 38 41 35 45 46 45 34 24 43 39 37 25
‘Ox1 Kal T000 29 27 31 47 34 29 22 29 26 30 26 39
Ka6oAou 15 13 17 3 9 11 22 17 12 12 17 25
Al/AA (au.) 7 4 10 * * 2 11 16 5 8 9 4

 Mocooto <0,5%
** Baon pIkpotepn Twv 60 atopwy

METRONANALYSIS



Babudg katavanaong yla v XpAon Twv mpoowmKwv GedoPévev admd TOUC KPATIKOUC 0pyaviepouc
ava Kowvwvikn taén, eKkmatdeutiko emimedo kat OEéon otV AMAGXOANGN

Kowwvikn taén

EkmaideuTiKO emimedo

©¢on otnv amacxoAnon

Mapa moAu

Apketa

‘Ox1 Kat T6oo
Ka@oAou

Ar/AA (aub.)

JUuvolo

11

38

29

15

A/B

18

42

32

C1

19

38

31

11

Cc2

39

31

14

D/E

36

23

22

11

Baocikn

10

33

21

23

14

Méon

12

40

36

10

Avwrtepn/
Avwrtatn

14

45

32

EA. EmayyeA MicOwrtoi

Hatieg

20

27

21

26

A.T.

14

41

35

11

MicOwrtoi
I.T.

12

48

34

Avepyol NOIKOKUPEG

13

40

34

13

33

17

24

24

Zuvta&lou
Xol

12

34

27

16

10

doitntég

45

46

¢ MNooooto <0,5%

** Baon pIkpotEPN TwV 60 atopwy
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H MNpooctacia twv Npoowmkwv Asdopevwyv

Juvapweg, TEONKE OTOUC EPWTWHEVOUC TO EPWTNHA €AV N GUAAOYN TTPOCWTIKWY O£00HEVWY amd IOIWTIKOUG Kal dnHOcloug popeig Bewpeital ot

EVEXEL TTEPLOCOTEPOUG KIVOUVOUG 1} OPEAN YLA TOUG TIOAITEG.

‘Ocov aopd TIG IOIWTIKEG eTalpeieg, mavw amd 1 otoug 2 (53%) Bewpel OTL oL Kivduvol ival JeEyaAUTeEpol amo Ta 0WEAN, VW HOALG Eva 6% Bewpel
OTL Ta OPEAN €ival meploodTepa amo toug Kivouvouc. MNepimou 1 otoug 3 maipvel pla evolapeon B€on, Bewpwvtag otL umdpxouv e€icou Kivouvol
KAl oEAN. Ao tnv AaAAn, 6cov agopd Toug ONPOCIOUG OPYAVIOHOUG Ol EPWTWHEVOL @aivetal va Ocixvouv peyaAltepa emimeda gpmotoouvng,
Kabwg To TOC00TO 00wV Bewpouyv OTL oL Kivouvol gival JEyaAUTEPOL AT TA OYEAN HELWVETAL aviiotolxa oto 39%, evw &va 16% Bewpel OTL Ta

o@EAN umepokeAI{ouv Toug KIvOUVOUG (Kat Eva 39% Bewpel 0TL uttdpxouv £E€I00U KivOUVOL Kal OYEAN).

Me Baon auto 1o eupnpa Ba pmopouce Kaveig va meavoAoynoetl OtL ol TOAITEC alcBdavovtal aPevog HEYAAUTEPN ACPAAELd OTAV TIPOKELTAL YA
ONHUOGCLOUC (POPEIC, TTOU TIAPEXOUV TIEPICCOTEPEG EYYUNCELS TTPOOTACIAC, AMPETEPOU OTL BAETOUV O ATTA TA OYEAN ATO TNV TAPAXWPENON Kdal
EMEEEPYACIA TTPOCWTIIKWY TOUCG OEOOUEVWY, KABWG PECW TOU WYNPLAKOU HETACXNHATIOHOU KAl TWV AVTIoTOIXWV ONUOCIWY TAATQOPHWY (T1.X.

Gov.gr) 6leUKOAUVETAL N KABNUEPLYOTNTA TOUG KAl Ol CUVAAAQYEG TOUG HE TO ONHOGLO.

METRONANALYSIS



H MNpooctacia twv Npoowmkwv Asdopevwyv

210 MAAICLO TNG CUYKEKPIPEVNG £pEUVAC, OTO OIANPHPATIKOU TUToU epwtnpa «EAsuBepia i AcpdAsla;» n TAEIOVOTNTA TPOKPIVEL TNV AcpdaAsla
(60%) évavtl tng EAguBepiag (37%) - Kal Kupiwg ol yuvaikeg, HEYAAUTEPEG YEVIEG, Ol XAUNAOTEPEG KOWVWVIKEG TAEELG KAl EKTTALOEUTIKEG Babpideg,

Ol TIEPLOTAGCLAKOL 1} PN XPAOTEC ToU SLadlkTuou - OnAadn OcoL Ppaivetal va ival AlyoTepo £EOLIKEIWHEVOL HE TOV YNPLAKO KOGHO.

Nw¢ OPwC PmopPoUHE va OLAXEIPICTOUHE TO aitnpa ylda TEPIOoOTEPN ACPAAEL KAl TTPOoTAGia 000V agopd TAd MPOCWTIKA pHag 0s0opEva; € AUTO
TO EPWTNHA, TTOU ATMTETAL TOAITIKWY EMAOYWY Yla TO HEAAOV, Ol EPWTWHEVOL PAIVETAL VA TPOKPIVOUV Pla auotnpatepn vopobecia mou Ba BEtel
opla Kal mpoUmoBEcelg oToug IOIWTIKOUC Kal OnUOCIOUC OpYAVIoHOUG OG0V a®opd TNV TPOCTACIA TwV TPOCWITIKWY OEO0HEVWYV TWYV TOAITWY
(48%), evw Atyotepo amo 1 otoug 3 (31%) Bewpouv KaAUtepn WOEA TNV El0aywyn BEATIWHEVWY epyaAciwy TTOU Ba eMTPETOUV OTOUG (610UG TOUG

TOAITEG va EAEyXouv KaAUTepa Tn OLABeon KAl XpNon TwvY TMPOCWTIKWY ToUg OsO0HEVWY.

Kat maAt wg PETpo cUYKpPLong, N €peuva tou Pew Research Center €6€1€e OTL 0TV APEPIKAVIKN TEPITITWON Ol EMAOYEG KlvoUVTAl AvTioTpo@d: N
mAclovotnta (55%) taocoetal uTEp BEATIWHEVWY €PYAAEiwy TTOU Ba €VIGXUOUV TNV AUTOVOHIA Kal ATOMIKN TTPOOTAGIA TWY XPNOTWY, VW ALYOTEPOL
(44%) mpoKpivouv TNV auotnpotepn VoOpoBecia. ZTOIXEID TOU €EVOEXOUEVWC AVTAVAKAA TN OlAWOPETIKA KOUATOUPA Twv OUO KOLVWVIWY

(TTEPLOCOTEPO VOHOKEVTPLKN N EAANVIK, TTEPLOCOTEPO UTIEP TNG ATOHIKAG AUTOVOHIAG N AUEPLIKAVIKN).
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H ouAAoyn mpoowmikwyv OedopEvwV aATO TIC £TALPEIEC Bewpeital amo

MEPLOCOTEPOUG KIVOUVOUG Yia Toug idloug
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Evw TO avtiotolxo mooooTO Yla TOUG KPATIKOUG OpYavIopoug eival apketd xapnAotepo (39%)
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OL auotnpotepol vopol Bewpouvtal amo 1 oToug 2 O ATOTEAECHUATIKOG TPOTOC Yyla TNV mpootacia
TPOCWTIKWV G€00UEVWYV KAl TANPOYPOPLWV

IMoto¢ amo toug napakdtw Oa Afyate Otl ival MEPICOOTEPO ATIOTEAECUATIKOG TPOTIOC VA MPOCTATEVOVTAl TA MPOCWTIIKA OE00UEVA KAl TANPOPOPIEG;
% Baon: 2uvoAo, N=1.203 atoua (100%)

‘Epeuva Pew 2019
EpyaAeia = 55%
Nopot = 44%
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H acpalsia yia 1o 60% twv epwtwpevwy Bewpeital

% Ot neploootepol avBpwrol Bswpouv 0TI TOoo N EAsUBepia 0c0
Kal n ac@dAcia givail onpavtikeg, aAAd av EMpeENe va
OlaAé€ete petau toug, mola Ba Bswpouoate onpUavtikoTePN;
Bdon: ZuvoAo, N=1.203 atoua (100%)
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ZUVOWYn AMOTEAECUATWYV

‘OMwg TPOKUTTEL Ao TA €UPNHATA TNG £PEUVAC, Yia TN HEYAAN TAslovotnta twv EAAAVwY To OladiKTUO €XEL YIVEL AvATTOOTIACTO KOMHATL TNG

Kadnpepivig {wng, O0mwg Kat n tnAedpacn aAAd Mo Evtova OTIC VEOTEPES YEVIEG, TOUG Asyopevoug digital natives.

Av mpoomaBoUcape va oKlaypaPnooUHE TO TTPO@IA Tou evtatikoU xpnotn dladiktuou otnv EAAGSa onpepa, omwg eidape Ba eMPOKELTO wG M TO
mAsiotov yla avdpa, tng yevidg twv millennials N ¢ gen Z, KATOlKO ATTIKAG, UWYNANG KOWWVIKAG AUTOTOTOBETNONG Kal HEGOU/AVWTEPOU
HOPPWTIKOU emmEdOU, HIOBWTOU 1 avEPyou Kdal Glyoupa @oltnth, Tou KAtd KUPpLo AOYO «CEPPAPEL> HE TO KIVNTO KAl OEUTEPEUOVTIWG HE TOV

UTTOAOYLOTH.

MdAlota, n mepiodog TN mavonpiag @aivetal va €xel emMOPACEL OTIC YNPLAKES PAC OUVNOELEC, KABWG TPAKTIKEG TTOU avamtuxOnkav o€ €KEivn TN

don, Omwg ot BIVIEOKANCELG KAl Ol cUVOLAAAQYEG HE TTAATPOPHEC TOU ONpociou, polddel va £xouv eumedwOel TAEOV onpEpa.
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ZUVOWYn AMOTEAECUATWYV

H guputatn diddoon tou S1adlkTuou, wotoco, avayvwpiletal amd Tn CUVIPLNTIKA TAEOVOTNTA OTL EYKUHOVEL Kal KIvOUvVoug, TTPWTIoTwWS 0cov
apopd TNV acPAAeld Twv ocuvaAAaywyv aAAd Kal tnv Katdxpnon mpoowmikwy dsdopévwy. EEoU Kal ol meploocotepol xpnoteg ouvnbidouv va
AauBAvouv PETPA AUTO-TIPOOTAGIAC. € KABE MEPITITWON, MEPIOCOTEPO UTTOWIACHEVOL WS TTPOG Toug mMBavoug Kivduvoug aAAd Kal Td PETPA ToU
umopel va AauBAvelC Kaveig yla tnv mpootacia Tou eival €KEivol TIOU EUTIMTTOUV OTO TPOQIA TOU €vIATIKOU XpRotn OladikTtuou, Omwg

oKlaypa@noinKe TPonyoupEVwC.

To (010 1oXxUEL Kal w¢ TMPoG To emimedo evNPEPWONG, KAl Apa £TOPOTNTAG, YA TOUG KIVOUVOUC TTIOU TIPOKUTITOUV amod TNV KAakKOBOUANn xprion tou
OladlkTUoU Kal amod 1o KuBepvosykAnua. EOw kat maAL ot mo eviatikoi Xpnoteg dNAWVOUV KAAUTEPA EVNHEPWHEVOL, EVW ETioNng ot (8lot gival Tou

ONAWVOUV Kal TEPLOCOTEPO OTL £XOUV TECEL BUPATA KATOLAG TETOLAG TTPAKTIKAG.

Q¢ mpog TNV avtidpacn oE MEPIMTWOEL KUBEPVOEYKANUATOG, TTAPATNPEITAL Hia GUUTTANPWHATIKN OXECN avapeca otny amelbuvon twy Bupdtwy
otn AleuBuvon Aiwéng HAektpovikou EYKANPATOC (N omoia MAVIWG @AIVETAL va €XEL EMTUXEL EUPUTATN OPATOTNTA OTO YEVIKO KOLVO) Kal Of

AaAAOUG (POPELG, €ite ONHOGCIOUG EITE IOLWTIKOUG.
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ZUVOWYn AMOTEAECUATWYV

Mépa amd Toug Yn@lakoug Kivouvoug, Ta TeAsutaia xpovia avaduetal Pe Evraon Kat To {ATNUa g mPooTaciag Twv MPOoWTKWY OeG0UEVWY,
10lwg pPE TNV Taveupwmdikn epappoyn tou Mevikou Kavoviopou MNpootaciac Mpoowmkwy AEGOPEVWY - HE TOV OO0 TTAVIWG TO EAANVIKO KOLVO

Oev aivetal 10laitepa eEOIKEIWPEVO.

Mapatnpeital otl evw evieivetal n cudNTnon mepi TPOCWTIKWY OEGOHEVWY, KABWG KAl Ol cUVAWEIC PUBLIOTIKEC TAPEPUBACELS, WOTOCO N aiodnon
ACPAAELAC OXETIKA PE TA TTPOOWTIKA GedopEva BewpEital OTL PHELWVETAL PE TO TTEPACHA TOU XPOVOU - £IOIKA Yld KATNYOPIEC Tou TANBUGHOU TTou
gival Alyotepo €EOIKEIWHEVEG HE TOV KOOHO Tou Oladiktuou. E€oU Kal oTI¢ Katnyopieg autég eKppaletal EVTOVOTEPA TO AiTNHA Yid ACPAAELA, TTOU

TAVTIWG apopd tnv mMAslown@ia tou mAnbucpou.

‘Exel 10laitepo evOLAWEPOV TO UPNHA OTL Ol EPWTWHEVOL OV ALAPOPOTIOIOUV TN OTACN TOUS PE BAcn To av MPOKEeLtal yla cuAAoyn Kat dlaxeipion
TPOOWTMKWY OedOopEVWY amd AnUOcoug N WWTIKOUG opeic. Mpaypatt, mTavw amd 2 otoug 3 avnouxouv yld TO Tw¢ Xpnolgomolouvial ta
TTPOCWTTIKA Toug Oe0opEva, aveEdpTnTa €AV PIAJHE Yid IOIWTIKEG ETALPEIEG I ONPOCLOUC 0PYAVICHOUG, VW OXEO00V 1 O0TOUC 2 BEWPEl OTL KATAVOEL
(kat oxed0v AANOC 1 oToug 2 O£V KATAVOEL) TO TWC XPNOLHOTOlOUVTAl TA TTPOCWITIKA Tou O£O0pEVd, €ite ATO IOWTIKOUC £ite amd OnNPOGIoUg
popeiC. Mia evOEIKTIKN OUYKpPLON HE TIC wn@lakda mponypeveg HIMA dsixvel OTL EK TPWTNG OWPEWS TOUAAXIOTOV N EAANVIKA Kolvwvia Ogv eival
TIEPLOCOTEPO KAXUTIOTITN ATEVAVTL OTOUG (POPEIC TTou cUAAEYoUV Kal Staxelpilovtal mpoowmmka dedopéva, dnPocioug 1 IOWTIKouG. Maviwg, otav
otadbpifouv KIvOUVOUC Kal OQEAN ATIO TN XPRoN TMPOCWTIKWY O£O0HEVWY, Ol EPWTWHEVOL aivetal va O£ixvouv PHEYAAUTEPN EPTIOTOCUVN GTOUC

ONUOCIOUG (PopEig, KaBWC Katl ol eyyUNoelg aAAd Kal Ta o@EAN potdlouy o antd.
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ZUVOWYn AMOTEAECUATWYV

Juvoyilovtag, Kabwg {oUpEe O pla £MOXA OAO KAl MO «Wn@Lakn», KAabwg ta mpoowmKda pag dsdopéva yivovtal 0Ao Kal TTEPLOCOTEPO £MIOLIKO
OTIG OXECELG HAC HE OWTIKOUG 1 dNUOCIOUG (popEic, avaduovtal AiTAPATa TPOoTaciag amEvavtl 6Toug KIvoUvoug TToU EYKUPOVOUV autd ta véa
media KolvwviknAg dpaotnpldtntag. MAAiota, aivetal 0Tl €ival MEPIOOOTEPO «UTTOYIACHEVOL» OOOL €XOUV OTEVH KAl EVIATIKN OXEON HE TOV
YNPLako Koopo (e€oU Kat AapBavouyv ot idlol TEPLoCOTEPA PETPA TTPOOTAGIAC), AAAA Kal TTEPIOCOTEPO «AVACPAAEIC> Ol ALlYOTEPO EEOIKEIWHEVOL PE

autov (e€oU Kal ekppAalouv o £VTovd TO AiTnPA TNG ACPAAELAC).

Maviwg Kat ol hev Kat ot O€ paivetal va cuykKAivouv oto 0Tt onpepa xpetdlovral véa epyaisia yla va mpootateUcoUHE TNV IOIWTIKN Hag ogaipa
KAl TNV Yn@lakn pag «{wn», Kal TPpwTIoTWE VOPOBETIKA epyalAsia pubuiong autou Tou Katvouplou mediou TN KOWVWVIKAG Hag dpactnplotntac,

TTOU 000 TIEPLOCOTEPO £EEAICOETAL TOOO TTEPICCOTEPO TTPOOPEPEL VEEG OUVATOTNTEG AAAA Kal VEEG ATTEIAEC.
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